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from the dean
The College of Media is experiencing one 
of its best years in history and I wanted 
to share our success with you.

In 1948, we were among the first 25 
journalism and mass communications 
programs to undergo assessment toward 
accreditation. Since then, the College has 
been continuously re-accredited. I am 
happy to report that we just completed 
the six-year review cycle in November 
and have been recommended for 
reaccreditation again. This is an important 
recruiting tool — for both faculty and 
students — and we are proud to be 
among a select group of 108 accredited 
programs among the 400 + programs 
around the country.

This is just one of the highlights of the 
past year. You’ll read other important 
stories about our faculty and students 
within this brochure.

One of the things that is not so obvious 
is the new administrative structure that 
we have put in place to provide even 
greater support for our faculty and 
students. These include technology, 
fundraising, fiscal oversight, recruiting, 
advising, communications and career 
development.

The accrediting report stated that we 
had created an “enviable culture of care 
for students, stretching from the cadre 
of  full-time academic advisers, to the 
faculty, to upper-division student peer 
mentors.”

Our academic mission has never been 
stronger or more challenging. The 
students who come to our programs 
are among the best in the land. The 
accrediting report celebrates our students 
as “impressive, bright, well spoken 
and enthusiastic students who are 
passionately positive about their program 
and the education they are receiving.”

2 C O L L E G E  O F  M E D I A Y E A R  I N  R E V I E W  2 01 2 3

year in review
The College of Media is proud to share with you the 

accomplishments of our students and faculty this past academic 

year. While this list doesn’t include everything we have done, the 

items in this publication do provide a well-rounded view of what 

we’ve been up to. We hope you enjoy it! 

The goals are simple: prepare 
students for the ever-changing 
media landscape; engage with 
the industries to keep us current 
to discover new opportunities for 
success; and be a source of pride for 
those of you who chose the road of 
success through Gregory Hall.

I tell our students this is the most 
exciting time to be studying the 
professions of the media. It is 
the most exciting time to be in 
the College of Media. I hope 
you will enjoy learning about our 
successes over the past year.  More 
importantly, I hope you will see an 
opportunity to invest in our future 
success.
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Experiential Learning

Experiences outside of the classroom 
are vital for students. Whether the 
activities are international study abroad 
trips or interaction with local not-for-profit 
agencies, nothing can replace a real-world 
experience. Students in the College of 
Media have opportunities that cover the 
spectrum. In all, 43% of our students had 
some type of global experience last year - 
among the highest rates on campus.

In Fall 2011, 21 students traveled to the 
Dominican Republic. The trip improved 
students’ understanding of the unique 
cultural factors that impact marketing 
and advertising in an emerging economy. 
The spring semester saw 26 students 
travel to the United Kingdom. The trip 
enabled students to analyze the use 
of both historical and modern cultural 
elements in branding England. With the 
Olympics taking place just a few months 
after the trip, the experience was even 
more relevant. Both of these experiences 
gave students a global perspective on 
marketing challenges.

A spring break trip to New York City 
provided students with an immersive 
experience in media. Through the 
college’s extensive alumni network, 
students were able to visit more than 
ten different media outlets including 

Huffington Post, the New York Times, 
Business Week and the ABC Evening 
News. Students were up-close with the 
major news outlets they have read and 
watched for years and interacted with 
the Illinois alumni who work at these 
businesses. 

A number of classes offer service 
learning projects that allowed students to 
work with not-for-profit agencies in the 
community. The Eastern Illinois Foodbank 
benefited from an array of public relations 
materials including a video, several 
feature stories, blog posts, a billboard 
and more. Illinois Public Media benefited 
from a comprehensive strategic plan. 

Another group of students participated in 
the Google Online Marketing Challenge. 
Using a modest $250 budget from 
Google, the team developed a search 
engine advertising plan for T.I.S. College 
Bookstore and ran the campaign for four 
different product lines. Students learned 
how to use Google Adwords and Google 
Analytics, an analysis tool for search 
engine advertising performance, and as 
a result, learned how to manage a search 
engine advertising campaign based on a 
real-world experience.

Excellence in Practice

Forty-seven College of Media students 
were recognized by Phi Kappa Phi Honor 
Society. Phi Kappa Phi is the nation’s 
oldest, largest and most selective 
collegiate honor society for all academic 
disciplines.

The American Advertising Federation 
(AAF) chapter at Illinois was recognized 
as the largest membership chapter with 
448 members. Twenty-seven Illinois 
members were inducted into Alpha Delta 
Sigma honor society. To be accepted, 
undergraduate students must hold a 
minimum GPA of 3.25. 

Four Illinois students were recognized 
as Most Promising Minority Students 
by the AAF at a three-day immersion 
experience in New York City. The students 
were nominated by their professors 
and selected by a group of industry 
professionals. Over the 15 years the 
program has been in place, the University 
of Illinois has had more students honored 
with this designation than any other 
program.

Broadcast journalism alumni and current 
students won seven Student Silver 
Dome Awards at the Illinois Broadcasters 
Association’s university conference in 
Chicago. U of I students competed against 
those from other Illinois colleges and 
universities. 

Students from Illinois finished in the 
top six teams at the 2012 National Agri-
Marketing Associations Chapter Marketing 
Competition. The University of Illinois 
competed against 29 other chapters from 
across the United States and Canada to 
bring home the title. 

Daily Illini staff earned recognition in 21 
different categories at the Illinois College 
Press Association Awards.

Agricultural communications student 
Jill Johnson received the 2011 Forrest 
Bassford Award during the Ag Media 
Summit. Johnson received a $2,000 
scholarship and a plaque from Merck 
Animal Health and the Livestock 
Publications Council.

Broadcast journalism students won seven 
awards, including three for first place, in 
the Region 5 Mark of Excellence Awards 
presented by the Society of Professional 
Journalists. Categories included Television 
In-Depth Reporting, Television Feature 
Reporting, Radio News Reporting and 
Radio Feature Reporting. In this year’s 
Students in Illinois News Broadcasters 
Association Awards, Illinois students won 
10 awards, including five for first place.

students
The world of media is constantly changing. Information about 

our world reaches us in ways we couldn’t have imagined 50 

years ago or even last week. The training our students receive 

today is preparing them for jobs that don’t even exist yet. 

But the values and competencies that are the basis of media 

education do not change. Truth, fairness, informed consumers 

and social responsibility never go out of style. Read on to see 

what our students have accomplished this past year. They are 

an impressive group.



     in the trenches:  student journalists report from turkey
They left for Turkey last May as a group of 
student reporters. They returned two weeks 
later as novice foreign correspondents.

The students in Nancy Benson’s International 
Reporting course saw four pieces published 
online by the New York Times. Two of those 
articles appeared in print in the International 
Herald Tribune, the global edition of the 
Times.

The students also contributed to stories 
about Turkey for WTTW, Chicago’s public 
television station, and two of the nine 
students appeared on the station’s program 
“Chicago Tonight” to talk about their 
experiences.

Some of the student work was in the vein of 
a travelogue, with pieces on Turkish markets, 
mosques, games, comics, art, food and 
everything in between. 

But they also tackled difficult topics 
and situations, reporting on poverty, 
discrimination, the imprisonment of 
journalists, domestic violence and the 
devastating consequences of war in     
nearby Syria.

“This was a really good group of bold young 
women who were willing to overcome any 
obstacles they needed to in order to get 
to the story,” said Benson, a professor of 
broadcast journalism.

Megan Graham, a May graduate from 
Downers Grove, Ill., recounted in an online 
post after the trip to Turkey how she had 
“graduated and barely thrown my hat into 
the air before realizing I was already halfway 
around the world and expected to do things 
and be things that I don’t think I would have 
been able to do or be just a year ago.”

The most challenging part of the trip came 
when the students visited a hospital and 
refugee camp near the Turkey-Syria border, 
where they interviewed refugees from the 
conflict in Syria.

“This weekend, I’ve heard some of the most 
heartbreaking stories of my life,” Graham 
wrote in a Twitter post, after visiting with 

wounded refugees. One man she met had 
had his leg run over and crushed by an army 
vehicle.

Lindsay Prossnitz, a May graduate from 
Woodstock, Ill., was one of two students 
admitted to the Kilis refugee camp. She 
described her experience as “humbling.”

The students spent the spring semester in 
class in preparation for the trip, which came 
immediately after commencement weekend. 
Benson brought in experts from the campus 
and elsewhere to discuss Turkey, the Middle 
East, Islam and Muslim society. They also 
visited the Central Illinois Mosque in Urbana 
to observe a prayer service and hear a panel 
discussion.

On the trip, Benson had valuable help from 
two seasoned reporters: Susanne Fowler, an 
International Herald Tribune editor who had 
worked in Turkey, and UI alumnus Ash-har 
Quraishi, a Chicago native, a former student 
of Benson’s and a former CNN bureau 
chief in Pakistan, now a correspondent for 
“Chicago Tonight.”

Even with all this preparation and help, 
however, the students still were dropping 
into a foreign place and facing plenty of 
potential challenges and roadblocks, Benson 
said. They were warned that their original 
stories might not work out as planned. They 
were urged to have a plan B and C.

Taylor Smith, a May graduate from Grand 
Rapids, Mich., understood all that before 
going. “I knew that I could put a good story 
together,” she said, “but sometimes I 
questioned my ability to do that in a place I 
was unfamiliar with, talking to people that did 
not always speak the same language.”

Watch the WTTW report at
www.wttw.com
(search for turkey)

Virtual Dugout
A group of students from 
Media, Engineering, Fine & 
Applied Arts and LAS, led 
by assistant professor of 
journalism Charles “Stretch” 
Ledford, launched a mobile 
app for the Illini baseball team.  
The app, Virtual Dugout, gives 
its users an inside look at the 
baseball team — from video 
interviews using augmented 
reality to live game statistics 
tracking and upcoming social 
media aspects. 

“Here at the University 
of Illinois, an engineering 
juggernaut, those of us in 
journalism have a unique 
opportunity to partner with 
individuals in the sciences 
who are dedicated to 
envisioning communication 
technologies that consumers 
haven’t even imagined,” 
Ledford said.  “As a 
multimedia journalist, and as 
a journalism educator, that’s 
pretty exciting, especially 
when you have the kind of 
talent I have on my team.  
With Virtual Dugout, they 
really knocked one right out 
of the park.” You can find the 
app at itunes.apple.com.

She learned there was no need to second-
guess her abilities. “The trip definitely 
helped me gain a new confidence in myself 
as a journalist,” she said.
“I came home and knew that I wanted to 
be a journalist for the rest of my life,” said 
Graham, now reporting for the Kokomo 
Tribune in Indiana.

Prossnitz’s experience cemented her desire 
to become a foreign correspondent. As 
a result of the WTTW connection, she’s 
working through November as an intern 
for “Chicago Tonight,” through their John 
Callaway Fellowship program.

Caroline Pahl, a May graduate from 
Lombard, Ill., did a segment for the 
broadcast video about Islam in Turkey and 
how Islam is misperceived in the U.S. Her 
experience from the class convinced her 
to pursue a career in long-form storytelling 
and documentaries, and she’s currently an 
associate producer for 20K Films in Chicago.

Benson said she believes this experience 
in foreign reporting can benefit students no 
matter what they might do.

“I think a student who wants to be a 
journalist should have a bigger sense of the 
world than just within the borders of the 
U.S.,” she said. “I just think it makes them 
more sensitive to cultural differences, even 
within the U.S., and it opens their eyes to 
the fact that other people may not live the 
way you live.

- By Craig Chamberlain, University of Illinois 
News Bureau
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faculty
Faculty in the College of Media combine practice with theory. 

They teach the skills of media, but they also engage in creative 

work themselves. They are published widely and recognized 

consistently for their outstanding work. Take a look at what they 

have accomplished this past year.

Honors, Awards and Publications
The Investigative News Network (INN), 
co-founded by Journalism Professor Brant 
Houston, Knight Chair for Investigative 
and Enterprise Journalism, received 
the 2011 Manship Prize. The prize, 
sponsored by the LSU Manship School 
of Mass Communication and the school’s 
Board of Visitors, is awarded to mass 
communication professionals whose 
innovative work in or through media has 
advanced citizens’ better understanding of 
and response to challenges in the public 
arena. INN encourages and supports 
collaborative content projects, helping to 
expand the audience for quality watchdog 
journalism through its own website, 
through members and, as stories are 
picked up and used by mainstream, non-
member media.

Assistant Professor Isabel Molina-Guzman 
received the 2012 Faculty Woman 
Award as part of the Annual Women’s 
Awards Ceremony, an event celebrating 
women’s accomplishments on campus 
and honoring graduating female scholars. 
The Faculty Woman Award honors one 
faculty woman who has made significant 
contributions to the lives of women on 
campus or in the community through 
service, teaching and feminist scholarship. 
Professor Molina is a faculty member 
in Media and Cinema Studies(MACS), 
the Institute of Communications 
Research(ICR) and Latina/Latino Studies.

Journalism Professor Walt Harrington’s 
essay “Dubya and Me” was featured 
on the cover of the fall 2011 issue of the 
American Scholar, published by the Phi 
Beta Kappa society.

Bryce Henson, PhD student in the 
Institute of Communications Research, 
was awarded the Center for Latin 
American and Caribbean Studies (CLACS) 
summer Foreign Language and Area 
Studies (FLAS) Fellowship to study 
Portuguese in Brazil in addition to the 
academic year FLAS for Portuguese 
language training and further studies on 
Brazil.

Chris Benson, associate dean of the 
College of Media and associate professor 
of Journalism and African American 
Studies, was honored with the 2011 
Larine Y. Cowen Make A Difference 
Award. The award, presented by the 
Office of Equal Opportunity and Access, 
recognizes dedication to promoting 
diversity and the inclusion of all students 
on campus. This is the second year in a 
row that College of Media leadership has 
been recognized for its commitment to 
diversity. Last year, Professor Emeritus 
Bill Berry was honored.

Professor Jay Rosenstein’s Peabody and 
Emmy award-winning documentary, The 
Lord is not on Trial Here Today, continued 
to receive accolades including a CINE 
Golden Eagle, a Silver Gavel from the 
American Bar Association, a Gracie Award 
from the Alliance for Women in Media 
and a Bronze Telly. The documentary 
premiered on WILL TV Oct. 12, 2010.

The American Academy of Advertising 
conference included a substantial 
presence by the Charles H. Sandage 
Department of Advertising. Eleven faculty 
and graduate students participated in 
a variety of ways including moderating 
panels and presenting papers. Assistant 
Professor Brittany Duff and Visiting 
Professor Ron Faber were awarded Best 
Paper for the Journal of Advertising in 
2011 for their article, “Missing the Mark: 
Advertising Avoidance and Distractor 
Devaluation.” 

Journalism Department Head Rich 
Martin published a new book about 
traditional journalism values and practices 
that continue to have importance for 
journalists, young and old, in the digital 
age. “Living Journalism: Principles and 
Practices for an Essential Profession,” 
published by Holcomb Hathaway, 
highlights the values and principles 
needed to produce work that informs and 
enlightens an increasingly mobile and 
participatory audience.

As part of the 2011–2012 Transnational 
Communications Research Speaker 
Series, MACS/ICR Professor Anita Say 
Chan presented the lecture “Hacking 
Digital Universalism: One Laptop Per Child 
and Information Networks in the Andes.”

CU-CitizenAccess.org, a website run by 
Professor Brant Houston, Knight Chair for 
Investigative and Enterprise Journalism, 
and College of Media students, was 
featured on MSNBC’s list of “the Best 
Investigative Reporting on the Web” for 
its story on East Central Illinois nursing 
homes.

Advertising and Agricultural 
Communications Professor Katie 
Abrams is on a team that was awarded 
a $598,616 grant from the United States 
Department of Agriculture Beginning 
Farmers and Ranchers Program. Abrams 
is a co-principal investigator leading 
the project in Illinois. The three-year 
project will equip beginning farmers and 
ranchers with the knowledge of and 
ability to use online marketing tools to 
make informed marketing decisions to 
promote their agricultural operations. It is 
a multi-institutional grant with agricultural 
communications faculty from Texas Tech 
University, the University of Georgia and 
Kansas State University.
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Journalism Professor Matthew Ehrlich’s book “Radio Utopia:Postwar 
Audio Documentary in the Public Interest” was named the winner of the 
Tankard Book Award for 2012. The Tankard Book Award is administered 
through the Standing Committee on Research of the Association for 
Education in Journalism and Mass Communication (AEJMC).  First-
edition scholarly monographs, edited collections or textbooks relevant to 
journalism and mass communication are considered. The book must be 
well written and break new ground. First presented in 2007, the award 
is named in honor of Dr. James Tankard Jr., posthumous recipient of 
AEJMC’s 2006 Eleanor Blum Distinguished Service to Research Award, 
former editor of Journalism Monographs and a long-time University of 
Texas at Austin journalism professor.

MACS/ICR Professor Julie Turnock was 
granted a Criticism & Interpretive Theory 
Junior Research Fellowship for 2012–2014 
from the Unit for Criticism and Interpretive 
Theory within the College of Liberal Arts 
and Sciences. Professor Turnock’s work 
on special effects in cinema represents 
compelling and innovative interdisciplinary 
work that bridges industrial history and 
technical elements that define what 
the movie-going experience means to 
audiences.  

Assistant Professor of Journalism 
Charles “Stretch” Ledford was invited 
to share “Overtown: Inside/Out” at the 
VISCOM 2012 Conference. The Visual 
Communication Conference is an annual 
non-affiliated gathering of scholars and 
practitioners that welcomes a wide scope 
of presentations ranging from traditional 
research methodologies to cutting edge 
ideas. The conference attracts many of 
the top academics in the field because of 
its informal nature, the scheduling of only 
one session at any time and a format that 
allows the discussion of a wide range of 
ideas.

Over the summer Professor Angharad 
N. Valdivia, Media and Cinema Studies 
department head, served a Fulbright 
Senior Specialist Assignment at the 
Institute de Comunicación e Imagen at the 
University of Chile, in Santiago.  Professor 
Valdivia taught a course on Gender, 
Ethnicity and Latina/os in Media and 
collaborated with faculty on publications 
and doctoral program development.

Darren Stevenson, PhD student in the 
Institute of Communications Research, 
received several competitive awards this 
summer that helped aid in his scholarship 
and research.

Stevenson was a Visiting Scholar at KTH 
Royale Institute of Technology (Kungliga 
Tekniska högskolan) in Stockholm, 
Sweden. He studied and worked there 
through KTH’s School of Computer 
Science & Communication, in the 
Department of Media Technology and 
Interaction Design. Three separate awards 
enabled him to accept the invitation: an 
lllinois-Sweden Program for Educational 
and Research Exchange fellowship from 
Illinois Strategic International Partnerships 
at Illinois, an ICR summer mini-fellowship 
and a grant from the Swedish Foundation 
for International Cooperation in Research 
and Higher Education.

Stevenson won a Junior Research Travel 
Scholarship from the Italian Society for 
Social Studies of Science and Technology 
(STS Italia) to attend and present at the 
STS Italia National Conference in Italy. 

He also won a Travel Scholarship from 
the Institut Mines-Télécom to attend and 
present at a conference organized by the 
Knowledge Innovation Network Dynamics  
group at Institut Mines-Télécom in Paris.

The College of Media received a 
curriculum development seed grant from 
the Illinois Informatics Institute to support 
a new project focusing on integrating 
digital media education as a foundation 
throughout the college’s academic 
programs.

The grant is part of the Institute’s iCUBED 
project funded by the National Science 
Foundation. iCUBED aims to cultivate 
computational and information technology 
expertise across all baccalaureate 
education at the University of Illinois.

With the assistance of the grant, the 
college launched a “Digital Media First” 
curriculum development project that 
targets the introductory undergraduate 
experiences in the Departments of 
Advertising, Journalism, and Media 
and Cinema Studies. The project will 
complement the other digital media 
courses already offered at the upper-
division level. Professor Brittany Duff is 
the point person for the grant.

Twenty-one College of Media faculty 
and graduate students participated in the 
Association for Education in Journalism 
and Mass Communications (AEJMC) 
conference in Chicago through the 
presentation of papers, participation in 
panel discussions and more. 

Advertising Professor Jason Chambers 
participated in the 2012 New York 
Festival’s International Advertising 
Awards (IAA).  The IAA recognizes the 
best creativity from around the world. 
As part of the festival, Tom Burrell, 
Founder and Chairman Emeritus of Burrell 
Communications, was inducted into the 
Advertising Hall of Fame. Dr. Chambers, 
author of an upcoming biography on 
the advertising pioneer, interviewed Mr. 
Burrell during a one-on-one session. Dr. 
Chambers’ biography of Mr. Burrell will be 
published in 2013. 

Roger Ebert’s Film Festival, a special 
event of the College of Media, celebrated 
its 14th year in 2012. Mr. Ebert, a 1964 
Journalism graduate of the University 
of Illinois and a Pulitzer Prize-winning 
acclaimed film critic, comes to town each 
spring and hosts the Festival. He selects 
films that represent a cross-section of 
important cinematic works “overlooked” 
by audiences, critics and distributors. Mr. 
Ebert brings together producers, writers, 
actors and directors to help showcase 
these films. In addition to the screenings, 
the festival hosts a number of academic 
panel discussions featuring Mr. Ebert, 
festival guests and academic scholars.  
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advancement
The importance of private gifts to the College of Media increases 

every year. We continue to evaluate new opportunities that will 

help to ensure our position as one of the leading colleges for 

media and communications in the country. To reach our goals 

within our new strategic plan and to provide the best possible 

education for our students, we must increasingly rely on private 

support from our alumni and friends.

Endowment: Investing in the Future of 
the College of Media
An endowment is a self-renewing fund that 
the university holds in perpetuity and is 
invested. Creating an endowed fund gives 
you an opportunity to put your name or the 
name of another person or organization on 
the endowment in memory or tribute. Each 
year, the endowed fund’s earned income 
is used to fund the donor’s specified 
designation, and any remaining funds are 
directed back into the fund so that it grows 
over time. Endowed funds are permanent 
and make a lasting impact for future 
generations of students and faculty. 

An endowment can be created through 
an outright gift, through a bequest in a 
will or through a life income gift such as 
a charitable gift annuity or a charitable 
remainder trust.

The following endowed fund gift 
opportunities represent the current needs 
and priorities of the College of Media in 
order of impact:

Endowed Scholarships and Internships
Students not only need access to an 
Illinois education, they also need access 
to the extra elements of that education 
that can really make a difference in their 
lives. Experiences in the classroom are  
essential to any education. Add to that 
the possibility of a summer internship or a 
study abroad experience and suddenly a 
student’s learning takes on a whole new 
dimension. As state funding continues to 
decline and tuition costs increase, support 
for endowed scholarships and internships 

make a real difference for students with 
unmet financial need.  
Named endowed fund for scholarship/internship: 
$50,000 
Minimum investment for endowed fund for 
scholarship/internship: $25,000

Endowed Professorships, Professors of 
Practice, Externships
Traditionally, support for faculty takes 
the form of endowed chairs and 
professorships. These are valuable assets 
for a department to recruit and retain of 
the most talented faculty members. The 
College of Media takes a broader approach 
to faculty support.

Changes in the media field are constant 
with the continuous adoption of new 
technology. Professional development and 
continuing education opportunities are 
vital for our faculty and enable them to be 
better practitioners and teachers. Support 
of teaching innovation through recruitment 
of professors of practice and externships 
will make our graduates better able to 
meet the demands of an ever-changing 
media landscape.
Minimum investment for professors of practice: 
$100,000
Minimum investment for externships: $10,000
Minimum investment for named endowed 
professorships: $500,000

Technology
We strive to provide our students with the 
types of technology that will give them 
a competitive edge in the workplace and 
allow them to keep pace with industry. 

Private support from our alumni and friends 
will allow us to provide our students with 
technological skills that will position our 
students for success in the media fields. 
Minimum investment for endowed fund for 
technology: $150,000

If you are interested in funding 
opportunities such as these, or would like 
to explore other options, please contact the 
College of Media Office of Advancement 
at 217.244.5466

We invite you to consider how you will 
make a difference for students and faculty 
in the University of Illinois College of 
Media. While endowed scholarships, 
endowed internships and support for 
faculty represent our greatest need, 
gifts of all sizes have a significant impact 
for students and faculty. Whether you 
choose to give to the Annual Fund, 
provide funding for a specific program 
or establish a bequest, your support is a 
critical investment in future generations of 
students in the College of Media. 

To make a tax-deductible gift online to 
the College of Media, visit http://media.
illinois.edu/makeagift/. You may also make 
gifts by check or money order payable to: 
UIF/College of Media. Please include the 
purpose or designation on the memo line 
of your check and mail to: 

University of Illinois Foundation
1305 West Green Street, MC-386
Urbana, IL 61801

Thank You For You Support

The College of Media is truly grateful to all 
of our alumni and friends who have invested 
in the college through their gifts of financial 
support during the 2012 fiscal year. On behalf 
of the University of Illinois and the College 
of Media, we thank you for your continued 
loyalty and generous support. We would also 
like to acknowledge the following alumni, 
friends, foundations and corporations who 
have made gift commitments of $10,000 
or more to the College of Media during the 
2012 fiscal year:

The Sara Blakely Foundation
Harold R. Bruno Jr. Estate
Mrs. Margaret K. Cummings
Mrs. Jane Phillips Donaldson
Mrs. Helen B. Gray
Marajen Stevick Foundation
Schwab Charitable Fund
Ruth E. Weinard Estate

Roger Ebert’s Film Festival 
American Airlines / Mary Frances Fagan
Champaign County Anti-Stigma Alliance
Roger and Chaz Ebert
Hendrick House / Betsy Hendrick
L.A. Gourmet
Leone Advertising
Shatterglass Studios

Steak ‘N Shake 
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Associate Dean for Advancement 

Joins the College of Media

Prior to her appointment at Illinois, 
Marlah Bonner-McDuffie served as 
the chief advancement officer for the 
Office of the Provost at the University 
of Delaware. In this role, she assisted in 
building infrastructure, overall strategy and 
fundraising operation for the university’s 
colleges, programs, centers and institutes 
to drive the expansion of philanthropic 
support as the university prepared for a 
forthcoming capital campaign. 

Marlah stated, “The College of Media is 
well-positioned to accomplish many of the 
goals set forth in its new strategic plan, 
and I look forward to working with alumni 
and friends who share our vision for the 
College’s future success.”

She worked previously at the University of 
Illinois in the College of Fine Applied Arts 
as the Director of Development for the 
School of Music. During her tenure at the 
School of Music, she built a comprehensive 
development and alumni relations program 
and implemented the school’s first national 
fundraising board, the National Advisory 
Council. During the university’s Brilliant 
Futures campaign she helped to secure a 
multimillion-dollar gift commitment — the 
largest gift of private support in the school’s 
history — to support endowed chairs. 

Marlah also worked in the corporate sector 
for several years in the areas of marketing, 

strategic planning and public relations in 
the consumer products and pharmaceutical 
industries. In addition, she was founder 
and creative director for marik and associates, 
a consulting firm specializing in strategic 
planning, marketing and public relations. 

Marlah earned a Bachelor of Science 
degree in marketing and international 
business from Penn State University and 
an MBA from Temple University, where 
she received the Fox School of Business 
and Management’s Dean’s Certificate of 
Excellence, which is awarded to MBA 
candidates for academic excellence in their 
program of study. 

Mary Susan Britt Named 

Director for Advancement

In this new role, Mary Susan will focus 
on major gifts and continue her post as 
the Associate Director of Roger Ebert’s 
Film Festival, a major outreach program 
of the College of Media that attracts 
20,000 attendees and 50 filmmakers each 
April.  Prior to her new appointment, Mary 
Susan guided the college’s Annual Giving 
Program, events and Alumni Relations 
Program.

Mary Susan earned both her Bachelor 
of Arts and Master of Arts degrees 
in Sociology from the University of 
Mississippi.

Sweden, in 1947. In 1951, she received 
her Swedish PhD in political religious 
communications from Lund University. 
During her distinguished career, Dr. 
Dovring was a foreign correspondent, an 
internationally famous communication 
analyst and the author of several books 
and short stories, a novel and numerous 
collections of poetry. She lectured at 
universities in Europe and North America, 
in the Vatican and for the U.S. Army and 
Peace Corps. Dr. Dovring was known as 
a crusader among American journalists 
for understanding the need for knowing 
at least one other language and for being 
acquainted with the country in which that 
language is spoken. Dr. Dovring died on 
August 7, 2011, at her home in Urbana, 
Illinois.

Dovring Gift Creates Endowment

A recent $1 million bequest from the 
estate of Dr. Karin and Dr. Folke Dovring 
will establish the Karin and Folke Dovring 
Endowment Fund to support teaching and 
research in propaganda and persuasion 
in the Department of Journalism. This 
bequest will also be used to support the 
Karin and Folke Dovring Travel Award for 
Analysis of International Persuasion, which 
will provide a financial stipend to American 
journalists and students of journalism for 
international travel, study and research. 
Dr. Dovring has also donated her books, 
manuscripts and papers to the College of 
Media, allowing students and scholars to 
have access to this important work.

Dr. Jan Slater, interim dean of the college, 
stated, “Dr. Dovring’s gift is one of the 
largest in the college’s history.  Dr. Dovring 
was a great supporter of journalism 
excellence and an advocate of intellectual 
discovery.  We are honored by the trust she 
placed in us to carry on her legacy and her 
passion.” 

Dr. Karin Dovring earned a Licentiate in 
Philosophy from Gothenburg University, 

Planned Giving

Creating a Legacy of Excellence
A portion of the College of Media’s annual 
gift income comes from realized bequests 
from our alumni and friends. Donors who 
remember the college in their estate 
plans provide critical funding to establish 
scholarships, internships, fellowships and 
other student and faculty support. During 
the fiscal year 2012, the College of Media 
received gifts totaling $71,801.02 from the 
following estates or trusts:

Harold J. Bruno Jr. Estate
Marilyn Miller Kaytor Estate
Ruth Weinard Estate
Mr. and Mrs. Joel and Analee Weisman 
Charitable Trust

The College of Media would like to 
recognize the following alumni and friends 
who have chosen to remember the college 
through a bequest, charitable trust or other 
planned gift vehicle:

Dr. Jules Becker
Mr. Charles M. Bellatti
Mr. Morris R. Beschloss
Ms. Marian Boruck Brody

Dr. Samuel Watson Dunn Estate
Lyman D. Dunn Estate
Mrs. Elizabeth S. Dunn
Mr. Clarence O. Erickson
Mr. Dennis G. Frary
Dr. Richard H. Gentry
Harry J. Gray Estate
Dr. John Laddie Lastovicka
Mr. David A. Manthey
Ms. Ann Helen McGrath
Mr. Kent E. Parks
Mr. David A. Pearson
Lilbourne and Lucerne Rice Estate
Mr. Harry O. Richards
Mr. Richard Slottow
Mr. Martin H. Snitzer
Dr. David F. Stein
Mr. David R. Weigandt
Mr. and Mrs. Joel and Analee Weisman
Robert B. Wentworth Trust 
Ms. Jeanne E. Zasadil

If you are interested in information about 
establishing a planned gift to benefit 
future generations of students in the 
College of Media, please contact Marlah 
Bonner-McDuffie, Associate Dean for 
Advancement, at 217.244.5466.


