
The Illini Success initiative was launched in August 2014 to gather career-
related information about the next steps of bachelor’s degree recipients at the 
University of Illinois at Urbana-Champaign. 

The information here focuses on the 2015-2016 bachelor’s degree graduates 
from the College of Media, sharing what they are doing with their Illinois 
degrees. Information is also provided about learning opportunities Illinois 
students pursue outside of the classroom to support their career goals.

We reached out to 324 bachelor’s degree recipients in the College of Media 
graduating classes of August 2015, December 2015, and May 2016. After 
following this group for six months, we learned about the outcomes of 275 of 
our graduates.

Where did College of Media graduates go after graduation? To work!
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2015-16 College of Media Report

“Through countless advisor meetings, attending media workshops and 
establishing long-lasting friendships with staff members and faculty, I am 
very grateful for this incredible program. From my first internship at CNN 
to interning at the White House and now working full-time at USA TODAY, 
the college has been with me every step of the way. Knowing what I have 
learned at this prestigious institution, the ultimate blessing is being able to 
pass my knowledge onto those aspiring to do great work in this field.”

Walbert Castillo, Journalism ‘16 
USA TODAY Multimedia Journalist 
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“The College of Media is unique in all the career building and 
networking opportunities it provides to students. The College 
staff cares about your success beyond your years on campus, 
and from advising appointments to cover letter reviews and 
everything in between, I took advantage of it all, and I’m so 
glad I did. It was so inspiring to hear from alumni thriving in the 
industry at networking events, and it motivated me to put in 
the extra effort to reach my own career goals. I genuinely don’t 
think I’d be where I am today, at one of the largest advertising 
agencies in the world, without the help of this College.”

Jordan Black, Advertising ‘16
OGILVY & MATHER Associate



Note: Twenty-two percent of 
students who completed an 
internship indicated they received 
a full-time job offer as a result.

Want to learn more? The full report is available online at illinisuccess.illinois.edu.

Experiential learning activities connect classroom knowledge to the world 
in which students live and work. These experiences help students explore 
career and personal interests, develop transferable skills, expand networks 
and references, and strengthen their portfolios as they prepare to transition 
beyond their bachelor’s degrees.

All online survey respondents were asked to indicate what type of 
experiential learning activities they engaged in during their time at Illinois. 
A total of 216 College of Media respondents (79 percent of the total 
respondents) answered the experiential learning questions.

Experiential Learning

"Much like the working world, Illinois’ College of Media rewards curiosity, dedication and tenacity. Its excellent instructors, Media Career Services staff, 
and advisors help students to cultivate their interests by providing support and guidance, while its student organizations allow for classroom lessons to be 
applied to real-world projects. Its most successful students are those who don’t let those lessons and opportunities pass them by. With a little initiative and 
hard work, they’re yours for the taking.

The College of Media made it possible for me to nurture the skills I would need to enter a career that excites me. It’s an essential part of my story and the 
success that I have found. I am grateful to have worked with and learned from such wonderful people and am proud to call myself an alumnus."

Trevor Zaucha, Advertising ‘16
SPREDFAST Analytics Coordinator

Select employers

See the full report at illinisuccess.illinois.edu for additional employers and salary data.


